1






DONALD TRUMP’S 2020 PRESIDENTIAL CAMPAIGN





Malcolm Martin
Dr. Lane
COM 308
William Jewell College
May 2nd, 2020








Donald Trump’s 2020 presidential Campaign
	Donald Trump assumed power as the 45th president of the United States of America in 2016 under what seemed like a notable victory for a political newcomer. However, this was the result of a well thought and effective ability to communicate and persuade voters through framing, priming, and agenda-setting. Through social media ads, messages, and news release, Trump changed the perceptions and attitudes of many voters in crucial electorate states to become the President of the United States. Unlike the 2016 presidential campaign, Trump has approached his 2020 re-election campaign with a more broad and inclusive persuasion strategy intended to win. The social media, traditional communication channels, and news releases have been shaped with targeted campaign ads designed to persuade voters according to their views. The 2020 presidential campaign is run from the 14th floor of a gleaming modern office tower in Rosslyn, Virginia, just outside Washington, DC. The President's re-election campaign is well funded, with sophisticated technology as well as experienced and skillful staff.
	The impeachment campaign has relentlessly impacted Trump's presidential strategy since it started.  The politics stand as a public class and a debate among groups regarding resources, visions, and policies to reach broad based-decisions that are binding on and may benefit the larger collective (Perloff 2014, P 133). 
The Blitz ads have been used in a couple of campaigns to reveal the proceedings associated with the impeachment.  The impeachment campaign came at a time when public image and trust was most required for the President's bid for re-election. Now, given the impact this re-election could have on the campaign, republicans have backed multimillion blitz ads aimed at changing America’s understanding of the impeachment proceedings. With the democratic convention expected to happen in July to determine Trump's main rival, the ads have been modeled to portray the President as a heroic reformer cracking down on foreign corruption. 

	In Reuter's new media, Collin (2015) pinpoints the use of Bumper stickers as the strategy used by Trump during the campaign and reveal this as the costly campaign where shirts and hats were printed "Make American Great Again" featuring trumps name at the top. This strategy seems to have irked most of his competitors and thus conventionally upending the political thinking of Americans (Collin,2015 Para 11). 
Also, the coronavirus crisis has significantly affected the presidential campaign strategy. According to Bedard (2020), a Gallup Poll survey carried out between 14th -28th April, about 56% of Americans said they were at least somewhat confident in the government on the coronavirus. Both daily briefings and campaigns have given Trump an advantage in pushing his agenda. For instance, as argued by Sara Mathew, the campaigns and briefings are helping Trump to show Americans how he is working and leading during the time of crisis (Bedard 2020, paragraph 5). However, based on allegation of incompetency to partisan rivalry the campaigns potentially seem to have suffered a heavy blow. The economic expansion and job creation were the core strong entities of the 2020 presidential bid. However, the Coronavirus crisis has derailed the whole process into confusion and desperation as the country faces an economic slowdown. According to Bedard (2020), President Trump's roller-coaster approval ratings have returned to the highest position since 2017—From 47% to 49%. The spot ad shared on Trump’s social media handles to reach his right-wing conservatives. This important at a time when democrat's nominee Joe Biden statistics and chances of winning stands at 47% with Trump at 42% (Nate, 2020). 
 The existing literature points out at political manipulation of the masses as an irrational power of a new force in the society; the crowd, a barbaric group, in which emotion overtook reason, placing civilization in jeopardy (Perloff, 2014). Through spot ads which focuses on criminal justice, the information appeal to suburban as well as upper-income white voters by insisting on the criminal justice system. The Spot ads, for example, appeals to the minority on how Trump is struggling to deal with the issue of criminal justice affecting them from the ad, it is evident that the President appeals to the minority vote by indicating their major concern in the criminal justice system. This strategy attempts to provide voters with selective messages which they prefer. According to Perloff (2014), selective exposure happens when individuals tend to seek out information which they agree with, as well as avoiding that they do not agree with. Therefore, the presidential persuasion strategy appeals to both his right-wing supporters and low-income suburban populations. Unfortunately, the suburban voters are unlucky to see targeted ads based on a reflection of a broad strategy of the Trump campaigns. 

	By watching a 2020 presidential re-election commercial (it is easy to recognize the motive of the campaign. In this case, the scene in the American nation, the agent is president trump, and the agency is the commercial ad. The commercial presents a rhetoric vision aimed at has the President talking to his audience in general, value-based rhetoric as he pins points his kept promises and the desire to make America rise again. Perloff (2014) argues that presidential candidates tend to use general, value-based rhetoric instead of speaking in specific plans, to avoid automatic rejections from their listeners. Instead, they hope that their party affiliation, or their general value orientation, will align them favorably with voters. The President mentioned above Trump's election campaign outlines that he has kept promises.  Being the sitting President, Trump has the authority required to persuade the masses through spot ads by developing policy narrative through media in an attempt to emotionally offer hopes of bringing tangible improvement in their lives (Perloff, 2014. P., 238). For instance, the coronavirus briefings have turned out as essential communication tools for the President's bid to persuade his voters.  The power is used by the authority persuading the public to comply with certain behaviors. The public chose to comply with authority figures not because they agree with their content but because they expect rewards or approval. Making media effective is one of the primary concerns of content creators, and to effectively persuade a target demographic, it is useful to predict which latitude, that of acceptance, rejection, or no commitment, your idea or product fits into. 
From observation, Trump's presidential strategy is a perfect approach to the presidential bid during these times of crisis. Information aired on media allows for framing and agenda-setting in the public discourse, from the presidential briefings of the coronavirus. Trump has gained a substantial level of trust among his audience by cutting back on the briefings. The essential persuasive traits that a speaker must possess to change voter's attitudes are trustworthiness, expertise, and goodwill.

       The second observations dwell in the President's use of social media messages such as tweets and Facebook posts structured to influence voters' thinking. In his effort to win the hearts of American, Trump has tried to popularize the slogan “Make American great again” and this slogan has helped in communicating his political approach (Perloff, 2014. P 133). Sensibly, the approach is more and clear as contrary to that of Clinton. Notably, based on his strategy and slogan of promises kept and making America great again, the President has a couple of facts, backup information, evidence, and credible sources.

The Time Magazine featured Trump at the beginning of his presidential campaigns. Trump has been depicted in a couple of stages of a meltdown while standing near his opponent.  The Magazine featured him behind the podium during campaign trials and at the time of his inauguration (Reilley, 2019 paragraph 2). Trump has received support from the KKK's official newspaper, according to Holley, the reporter. Being a presidential candidate for republicans, he is featured in the KKK's Newspaper during his campaign. According to Holley (2016, paragraph 4). The slogan “Make America Great Again” is a repeated in many of his campaigns and this forms one of his campaign winning strategies,
Trump won his presidency by use of social network advertising, especially Facebook ads, as a strategy. There are more than a million Facebook ads run by Donald Trump, and it has become difficult for many to believe this one of his winning strategies. Trump ran one incredible digital ads campaign with his Facebook pages having the same themes, and imagery is recycled many times possible (Bogost & Madrigal, 2020. Para, 1). 
Twitter post plays a significant role in supporting Donald Trump election campaigns. Francia (2017) argues that Donald Trump’s victory was influenced by free media, especially Twitter, where he dominated the media market freely or unpaid. Free and outstanding press, therefore, seems to have supported his campaigns. However, the ban on twitter in 2019 made Trump make a campaign statement concerning the prohibition on political ads by twitter, arguing that the decision was just like walking away from a million dollars. He called this a dumb decision. According to Trump's statement, the kind of ban raised issues of attempting to silence conservatives. The prohibition on political ads, according to Campaign Manager of Trump, Brad Parscale, seems to heart republicans (Kelly 2019, Para 4).
 The Newspapers, broadcast news, and Magazine offer and conveys facts and reality (Perloff, 2014. P 133), and this implies that substantial evidence such as factual statements and credible sources are indispensable for formulating persuasive messages with high-quality peripheral cues. Trump's messages and policies are modeled on peripheral cues and spot advertisements being widely used. Besides, his presidential strategy uses facts and credible sources to persuade the rigid and elite right-wing conservatives who scrutinize information. The application of the central route processing persuasion approach and the peripheral route impacts the perceptions and attitudes of both high involvement and low involvement areas. Despite the effective planning and strategies adopted by the President's re-election strategy, a single question lies in the use of corporate in airing political content on behalf of the client.
In conclusion, Trump's re-election campaign is fundamentally based on various theoretical models of political persuasion. The trails focus on framing messages and selective exposure to sway and change voter's attitudes. Through peripheral cues, such as humor and application of the central route model, defines the success-oriented strategy of the President. The media acts as the center of communication in Trump's persuasive communication. The campaign team has majored in swaying the suburban vote through fundraising, and new development policies. This information is built on the overall campaign message of making America great again, and promises kept promises fulfilled. 
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